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General Announcements:

Please turn off all cell phones/pagers

If you must leave the session early, please do
S0 as discreetly as possible

Please avoid side conversations during the
session

Questions will be answered .....

Thank you for your cooperation
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Introduction — Fred Weiss

Senior Vice President, Advancement Strategy

Dedicated entire professional career working
In and around advancement

Over 20 years in advancement

Member: CASE Industry Advisory Council
and former liaison to CASE Board of Trustees

617-504-0781
Fred.Weilss@SunGardHE.com
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Agenda

Market Updates

Banner Advancement Community & Product
Updates
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2008 CAE Higher Education Results

Higher education giving grew 6.2% to $31.6b
Giving by top 20 institutions grew 11.5%
Without top 20, giving declined by 4.2%
“Glving may decline in 2009”
Stock gifts declined in number and value
Alumni participation declined 11.7%
Alumni of record increased 5.3%
Non-alumni individuals up 8.3%
Foundations up 7.1%
Giving via donor-advised funds up 28.6%
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Charitable Giving to Higher
Education vs. NYSE Performance
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Recession years are in gray.
Source: CouncilforAid to Education, 2009



CASE Online Fundraising July 2009*

Almost two-thirds of the institutions have
been doing online fundraising for five years or
less

Main vehicles being used for online
fundraising are institutions' main web pages
and email

Online fundraising less effective than other
methods

Total value & number of online donations are
two most frequently reported measures of
success used

*n=562; 85% US-based; majority research/doctoral



Changing Constituencies

l Class of 2013, Born 1991*

They have never used a card catalog to find a book.

Salsa has always outsold ketchup.

Rap music has always been mainstream.

. The KGB has never officially existed.

. Text has always been hyper.

Bungee jumping has always been socially acceptable.

. American students have always lived anxiously with high-stakes
educational testing.

. The European Union has always existed.

McDonald’s has always been serving Happy Meals in China.

Belarus, Moldova, Ukraine, Uzbekistan, Armenia, Latvia, Georgia,
Lithuania, and Estonia have always been independent nations.

. There have always been flat screen televisions.

. There has always been a computer in the Oval Office.

. Official racial classifications in South Africa have always been outlawed.

*Source: Beloit College




Three Advancement Tenets

Stakeholders need key
metrics about performance -
transparency

Personalized, custom ‘ ’ Effective use of resources
communications build Institutional — do more with the same

collaboration Accountability (or less)

E5$endin s
Stakeholder E'FflClency

Engagement l
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Did You Know?
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